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29 responses out of 

34 companies 

contacted

14 incidents resulting 

in significant damage 

to property

0 incident resulting in 

serious harm to the 

public

* Company maximum: 7

Breakdown of safety awareness campaign media 

(by number of companies using the medium)
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Excludes car vs. poles accidents

“Other” includes:

- Video adverts 

in cinemas, 

airports

- Branded 

merchandise 

with safety 

message

- Distribution of 

kids activity 

books

- Safety 

publications

- Safety tips in 

retail invoices



Public Safety Working Group (PSWG) meeting

(15/11/2017)

Agreed to:

• broaden the scope of the survey’s lagging indicators to all harmful incidents

and maintain the serious harm metric as a complementary measure when

this information is available.

• collate motor vehicle accident data separately (car v. poles and other)

• analyse the means of communication used by each company, not the number

of campaigns completed (too complex to compile in any meaningful way)

• include case studies (on a voluntary basis)

• clarify some definitions in the survey

Next step: questionnaire to be reviewed and approved by PSWG in April 2018


